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Idea for Produce! (Aug., p. 23) 
Cancer Prevention: Paging 

Dr. Greengrocer (Sept., p. 219) 
The Crunchy ——— Group 
Will Appeal to the Diet- 
Conscious Consumer (Oct., 

p. 52) 

This Spud’s for You: Potato 
Crop Will Provide Ample Sales 
Opportunities (Nov., p. 59) 
Brands Are Making a 
Comeback in Produce (Dec., 
p. 44) 


PRODUCT 
PREFERENCE STUDY 


2nd Annual Product 
Preference Study: 

How Five Affluent Groups Buy 
Supermarket Products (June, 

p. 27 


PROMOTIONS 


Rouse’s Cooks Up a Cajun- 
Style Promotion (Feb., p. 43) 
Teaming Up to Promote Meat 
(Feb., p. 45) 

Salad Days Aren't Over: Kraft’s 
Top Promotion Improves with 
Age (April, p. 43) 

Safeway’s Midnight Madness 
Opening Puts Some Magic into 
a New Store (June, p. 9) 
Promotion Power (July, p. 25) 
Kings Super Markets Hold a 
Peach of a Produce Recipe 
Promotion (Sept., p. 11) 
Product Movers, FSI’s Maker, 
Plans Awareness Campaign 
(Sept., p. 22) 

In a New Jersey Shoprite It’s a 
Hot Dog of a Promotion (Sept., 
p. 232) 

British Food Promotion in 
Boston Not Just a Tea Party 
(Dec., p. 8) 


PUBLISHER’S NOTE 


How You Feel About the 
Magazine I Carry With Me 
(May, p. 8) 


RETAIL FOCUS 


Super Warehouse Store Under 
the EI—$500,000 a Week at 
Brooklyn's Big R (Jan., p. 43) 
Retailers Reassess the Natural 
Foods Market (Feb., p. 49) 
Before an Automation Project 
Decide on Your Objectives 
(Feb., p. 13) 

The Changing Wholesaler- 














Independent Relationship, 
What Makes a Retailer Switch? 
(March, p. 19) 

Can Red Meat Make a 
Comeback? (Aug., p. 12) 
Supermarket Business Abroad: 
Retailing with a Foreign 
Accent {Dec., p. 25) 


SAFETY 


Supermarket Child Safety 
Committee Formed (Feb., p. 7) 
Food Safety Stories May Be 
Heading Your Way (June, p. 21) 
GAO Will Conduct Aspartame 
Approval Process Inquiry (July, 
p. 7) 


SAMI INDEX FOR 1985 


HBA Sales Suffer Slightly 
Towards Year's End (Jan., 

p. 8B) 

HBA Sales in 1984 Sluggish, 
But There’s Hope for the New 
Year (March, p. 13B) 

HBA Food Store Volume 
tecovers From Year-End 
Lethargy (April, p. 13B) 

HBA Sales Lose Some 
Momentum In February (May, 
p. 33B) 

HBA Sales Show Little Growth 
(June, p. 21B) 

Tiny April Gain in HBA Food 
Store Unit Volume Offsets 
Tiny Loss in March (July, 

p. 64) 

May Growth Rate for HBA 
Products Topped Only By 
Refrigerated Foods (Aug., 

p. 39) 

All Eight HBA Product Groups 
Share in Sales Vitality (Sept., 
p. 162) 

HBA Sales Leading the Pack in 
Food Stores (Oct., p. 47) 

HBA Sales Continue To Be 
Strong (Nov., p. 11B) 

HBA Sales Continue To Rise, 
Although at a Slower Rate 
(Dec., p. 12B) 





SCANNING 


Now There’s One Less Excuse 
for Not Using Your Scanning 
Data (Jan., p. 16) 

Scanning for a Small 
Operation: It Can Work (May, 
p. 87) 

The Meat Department is 
Waiting for Industry Initiative 
in Scanning (May, p. 23) 
Whatever Happened to Meat 
Case Codes? (Sept., p. 31) 
Self-Service Scanning Could 
Be Next at Supermarkets (Oct., 
p. 7) 


SECURITY 


Surveillance System Helps 
Ralphs to Thwart Shoplifters 
(Sept., p. 18) 

In Upscale HBA Departments, 
Theft Takes No Holiday (Nov., 
p. 3B) 


SNACKS 
‘Junk Food’ Allowed in School 


(July, p. 11) 
Focus on Snacks (Sept., p. 178) 
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SOCIAL TRENDS 


More Women Buying Hard 
Liquor (June, p. 12) 

Meet the Kitchen of the Future 
(June, p. 12) 

2nd Annual Product 
Preference Study (June, p. 27) 
38th Annual Consumer 
Expenditures Study (Sept., 

p. 55) 

People Will Continue to Eat 
More, Study Shows (Oct., p. 8) 


SPECIAL FEATURE 


1984 Super Achievers 
Honoring People and Events, 
Eminent y Memorable and 
Forgettable that Shaped 1984 
(Jan., p. 22) 

In Big Horn, Wyo., It’s the 
Queen for a Day (Feb., p. 62) 
Wanted: Small Town Grocers 
(March, p. 9) 

Irradiation: Everything You 
Wanted to Know, But Didn't 
Know What to Ask (April, 

p. 29) 

For Joe Azzolina, It’s Both 
Butter and Battleship (April, 
p. 50) 

Sitcom Set for Supermarket 
(Aug., p. 9) 

Marsh Goes on a Picnic (Sept., 
p. 15) 

How is Concentration 
Affecting the Grocery 
Industry? (Oct., p. 19) 

A Look at Supermarket Stock 
Performance (Oct., p. 30) 
Checkout: A New Flavor 
Twist—Bulk Soft Drinks (Oct., 
p. 60) 

Personal Note: An 
Appreciation of Supermarkets 
(Oct., p. 10) 

Checkout: Don Adams Gets 
Smart, Goes to Work in 
Supermarket (Nov., p. 68) 
Supermarket Business Abroad: 
Retailing with a Foreign 
Accent {Dec., p. 25) 

Japan: Where Space is 
Precious, Savvy Triumphs 
Over Size (Dec., p. 30) 
Nonfoods Business: In Britain, 
Food Meets Nonfoods (Dec., 
p. 3B) 

Checkout: At Kaufelt's, The 
Salad Bar Goes Chic (Dec., 

p. 64) 


STOCKS 


A Look at Supermarket Stock 
Performance (Oct., p. 30) 

In La Crosse, Wis. ... IGA 
Pulled Out All the Stops (July, 
p. 20) 

Even In Indianapolis ... If You 
Were O’Malia, You Could Do It 
(July, p. 22) 

Food Gailery: An Upscale 
Picture in Downtown 
Pittsburgh (July, p. 30) 
Discover Amarraca: How One 
Store Hopes to Be a New 
World of Retailing (July, p. 35) 
Sometimes B.A.D.D. is Good: 
Lloyd’s HBA Warehouse Store 
(July, p. 55) 

Checkout: Sushi at the 
Supermarket (July, p. 80) 
Rico’s Banks on Boom Times 
in Massachusetts (Aug., p. 20) 
Pueblo’s Xtra: In Nonfoods, It’s 
Miami Nice (Aug., p. 29) 
Kings Supermarkets Hold a 
Peach of a Produce Recipe 
Promotion (Sept., p. 11) 

Cub Plans to Open Fourth 
Store in Indianapolis Next 
Spring (Sept., p. 16) 

Going the Xtra Mile in Miami 
(Sept., p. 34) 

In a Jersey Shoprite It’s a Hot 
Dog of a Promotion (Sept., 

p. 232) 





King Kullen’s New Store Keeps 
It ‘All in the Family’ (Sept., 
p. 41) 

Kohl's II Goes for the Gold 
(Sept., p. 46) 

Ralphs Building Food 
Industry's Largest Automated 
Distribution Center (Oct., p. 8) 
Pueblo Continues to Expand 
(Oct., p. 9) 

V. Richards Charms 
Milwaukee (Nov., p. 32} 

At Foodmaster, ‘Strategic 
Placement’ Moves Nonfood 
Items (Dec., p. 10B) 
Checkout: At Kaufelt’s the 
Salad Bar Goes Chic (Dec., 

p. 64) 

Balducci’s Joins the Uptown 
Whirl (Dec., p. 17) 

Mall Featuring Historic 
Buildings Will House New 
Kohl's II Store (Dec., p. 21) 


STORE DESIGN 


A&P Sees the Future, and It’s 
Black and White (Feb., p. 26) 
Building Sales on Image at 
Bildner’s (Feb., p. 37) 
Safeway Puts on a New Face 
This Year (April, p. 11) 
Marketplace: Winn-Dixie’s 
New Combo Store (May, p. 51) 
A&P Paints a Pretty Picture of 
Low Prices (May, p. 68) 

Store Equipment Today: New 
Store Concepts Unleas 
Creative New Approaches 
(Nov., p. 27) 

Japan: Where Space is 
Precious, Savvy Triumphs 
Over Size (Dec., p. 30) 


STORE FEATURES 


At Xtra Hialeah, the Accent is 
Hispanic (Jan., p. 33) 
SuperWarehouse Store Under 
the ElI—$500,000 a Week at 
Brooklyn's Big R (Jan., p. 43) 
Bang the Drum Loudly (Jan., 
p. 54) 

Giant Open Air Markets Tosses 
Customers an Oversize Salad 
Bar; They Eat it Up (Jan., p. 6) 
A&P Sees the Future, and It’s 
Black and White (Feb., p. 26) 
Big Star Food Haven: Anatomy 
of a Failure (Feb., p. 30) 
Rouse’s Cooks Up a Cajun- 
Style Promotion (Feb., p. 43) 
New Food 4 Less Stores Are to 
Open in Arkansas (Feb., p. 7) 
Local and Vocal: Savannah's 
M&M Chain Keeps the 
Competition at Bay (March, 

p. 39 

Pueblo Will Open Its Third 
Xtra Warehouse Store This 
Year (March, p. 9) 

‘Thank You For Building This 
Store!’ (April, p. 35) 

Toyos Supermarket: An 
Entrepreneur in the Battle 
Zone (April, p. 39) 

Safeway Puts On a New Face 
This Year (April, p. 11) 
Minyard Expands in Dallas 
(April, p. 11) 

Big Star: Grand Union's 
Atlanta Prototype (May, p. 42) 
Marketplace: Winn-Dixie’s 
New Combo Store (May, p. 51) 
A&P Paints a Pretty Picture of 
Low Prices (May, p. 68) 
Checkout: Trying to ‘Purr-fect’ 
Pet Needs (May, p. 112) 
Smitiy’s Aims for the Fences 
(June, p. 74) 

Safeway’s Midnight Madness 
Opening Puts Some Magic into 
a New Store (June, p. 9) 

Red Owl’s Lean Meat Program 
is a Hit with Shoppers (June, 
p. 17) 





STORE PLANNING 


Avoiding the Pitfalls of 
Acquisitions (May, p. 29) 
Annual Store Planners 
Equipment Directory (Nov., 
p. 41) 


TECH BRIEFS 


Kronos T&A System Meets 
With Success (Jan., p. 16) 


TECHNOLOGY 


Northwest Supers Finally 
Cash in on ATMs (Jan., p. 6) 
Irradiation: Everything You 
Wanted to Know, But Didn't 
Know What to Ask (April, 

p. 29) 

Pork Producers Request 
Irradiation Level for Hogs 
(June, p. 17) 

200 Catalogue Machines Set to 
Roll at U.S. Supermarkets 
(July, p. 7) 

Whatever Happeiied to Meat 
Case Codes? (Sept., p. 31) 
Self-Service Scanning Could 
Be Next at Supermarkets (Oct., 
p. 7) 

FDA Approves Irradiation of 
Pork (Nov., p. 9) 

Changing Consumer Patterns 
Call for New Food Technology 
(Nov., p. 15) 

L.M. Berry & Co. Introduces 
Daily Access to Annual 
Reports (Dec., p. 17) 


TECHNOLOGY 
‘COLUMN 


Now There’s One Less Excuse 
for Not Using Your Scanning 
Data (Jan., p. 16) 

Before an Automation Project 
Decide on Your Objectives 
(Feb., p. 13) 

Keeping Up with the 
Evolution of Technology 
(March, p. 13) 

The Executive Work Station 
and the Advertising Executive 
(April, p. 17) 

The Meat Department is 
Waiting for Industry Initiative 
in Scanning (May, p. 23) 

Are You Ready for Computer 
Breakdowns? (June, p. 24) 
Wholesalers: Are Your Retailer 
Services Changing with the 
Times? (July, p. 15) 

The Eight Steps to Retail 
Automation (Aug., p. 10) 
Videotapes Will Be the Next 
Hot Retail Automation 
Application (Sept., p. 25) 
Will You Accept the PC 
Challenge? (Oct., p. 12) 

It Takes a Team Effort to Make 
PC Budget Proposals (Nov., 

p. 16) 

Shelf Space Management— 
What Are You Waiting For? 
(Dec., p. 23) 


VIDEO 


Videotapes Will Be the Next 
Hot Retail Automation 
Application (Sept., p. 25) 


VITAMINS 


Focus on Vitamins (Sept., 
p. 197) 


WASHINGTON BRIEF 


William Reynolds Explains 
Civil Rights Actions Before 
NGA (Jan., p. 12) 

USDA Dietary Guidelines 
Report is Expected Early This 
Month (Jan., p. 12) 











FTC Hearing Transcripts 
Almost Ready (Jan., p. 12) 
1985 Farm Bill Begins Long 
Journey This Month (Feb., 

p. 11) 

USDA Panel to Review 
Statistics, Economics Programs 
(Feb., p. 11) 

New Dietary Guidelines See 
Little Change (Feb., p. 11) 
Salt, Potassium Intake Studied 
(Feb., p. 11) 

Immigration Proposal May Be 
Given New Look (Feb., p. 11) 
USDA Marketing Order Issue 
Coming to a Head (March, 

p. 7 

NGA Jabs Justice in A&P 
Consent Action (March, p. 7) 
Week Honoring Independents 
is Pending (March, p. 7) 

Food Industry Member:: Meet 
the 99th Congress (April, p. 7) 
Dairy Program Battle Heats Up 
(May, p. 19) 

FMI Educates on Fish, Meat 
(May, p. 19) 

NGA Awaits Reagan Response 
on Antitrust (May, p. 19) 

NGA Testifies on Stamps and 
Civil Rights (May, p. 19) 
Processors Cry ‘Foul’ at Meat 
Check Fee Plan (May, p. 19) 
Bill Would Revamp Nutrition 
Monitoring (June, p. 21) 

Food Safety Stories May Be 
Heading Your Way (June, p. 21) 
Sodium Labels Get One-Year 
Extension (June, p. 21) 

PACS Get Early Election Start 
(June, p. 21) 

Food Marketing Institute 
Names Directors (June, p. 21) 
Marketing Order Forces Win 
Round in Battle (July, p. 11) 
Customers Can Call Meat and 
Poultry Hotlines (July, p. 11) 
‘Junk Food’ Allowed in 
Schools (July, p. 11) 
Cyclamates Still Long Way 
From Re-Approval (July, p. 11) 
FTC on New Tack Over 
Grocery Ads (Oct., p. 10) 

NGA Opposes FIFO 
Elimination (Oct., p. 10) 
Personal Note: An 
Appreciation of Supermarkets 
(Oct., p. 10) 

Not Much Change in Dietary 
Guidelines (Nov., p. 15) 
Dispute Involves New RDA 
Issuances (Nov., p. 15) 

Retail License Fee Cut from 
Farm Bill (Nov., p. 15) 

USDA Outlook Session Will 
Have a Tighter Program (Nov., 
p. 15) 


WHOLESALERS 


The Changing Wholesaler- 
Independent Relationship: 
What Makes a Retailer Switch? 
(March, p. 19) 

Wholesalers: Are Your Retailer 
,- Services Changing with the 
Times? (July, p. 15) 

Leading Wholesalers (Oct., 

p. 32) 


Putting Some Sparkle into the 
Wine Market (May, p. 57) 





COVER STORY: PRODUCE 
Continued from page 25 


considered typical in the past, in practically 
every category in the produce department.” 
Vons (El Monte, Calif.) just hired an extra 
buyer to concentrate on these items. “You need 
a list of about 100 to include them all,” says 
Art Hayashi, “passion fruit, tarrow root, blood 
oranges, a whole variety of mushrooms. We 
sell 10 different kinds of bell peppers.” 
Consumers are becoming more 
accustomed to seeing the exotic produce—the 
Chinese vegetables such as bok choy and 
daikon, or little known items such as red 
bananas or star fruit or cactus leaves. Many 
vegetables once considered exotic are now 
growing in popularity, and can be found 
almost anywhere: radicchio, for instance, or 
endive, or ginger root or broccoli rabe. As the 
American palate has become more sophisti- 
cated or daring, so has the American shopper's 
demand for diversity become more insistent. 
Still, not everyone is familiar with all of 
these items. Increasingly, retailers are using 
signs to explain what’s what. At Big Star, for 


instance, point-of-sale signs describe what the 
produce is to be used for and, in the case of 
new or rare items, how to prepare it. Big Star 
also has signs that point out if something is 
new to the department, first of the season or 
locally grown. 

These exotic items don’t move as fast as 
the staples, but they demand enough space to 
stand out at the produce department. At 
Kroger, a little goes a long way. “It is impossible 
to have a two-foot spread of ginger root, for 
example,” says Bernie Dawson. “So we might 
have 40 or 50 items in a12-foot spread.” 

Allin all, what’s intriguing about produce 
today among retailers is how willing they are 
to experiment with displays, with designs, 
with new products, as the pictures on the pre- 
ceding pages show. Of course, not everyone 
does a bang-up job. But that number is decreas- 
ing. While the number of supermarket oper- 
ators who take a fresh approach to fresh fruits 
and vegetables is growing like corn in a sun- 
blessed Iowa field. 8 
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9° OF ALL 
HIGH SCHOOL 
SENIORS ARE 
PROBLEM DRINKERS. 








THE WAY TO STOP IT 
ISTO BECOME UNITED. 
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